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ABSTRACT

The present research attempts to analyze fromaaetieal and methodological view of the competitadvantage
that companies have to use the reputation as aa@metool of market value and this is a difficuitangible factor to
imitate that facilitates the company to entre inégional markets. The largest pharmaceutical compan the world and
Mexico will be studied, from its inception and iterket value. Finally it is concluded that the phaceutical industry has

been characterized as one the most difficult marteeenter for their high entry barriers and refiotel capital.
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Resumen

Enel presente trabajo de investigacion se pretamddizar desde un punto de vista tedrico-metodotdm
ventaja competitiva que tienen las empresas aaitila reputacion como herramienta generadoraafte en el mercado,
de tal modo que este sea un factor intangibleildd& imitar, de tal forma que facilite a la em@emntrar a mercados
internacionales. Se investigan las empresas fautiaaé mas importantes del mundo y de México, desdenicios y su
valor en el mercado. Finalmente se concluye quedastria farmacéutica se ha caracterizado comea lowmercados
mas dificiles de entrar por sus grandes barrezaanttada de capita dereputacién.Palabras clavesthial farmacéutica,

internacionalizacion, reputacion.
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